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° Make Fashiom CGirculow iniHaRHVe

In May 2017, Make Fashion Circular was originally launched as the Circular Fibres
Initiative, at the Copenhagen Fashion Summit. The initiative brings together leaders from
across the fashion industry, including brands, cities, philanthropists, NGOs, and
innovators. Its aim is to stimulate the level of collaboration and innovation necessary to
create a new textiles economy, aligned with the principles of the circular economy.

One year later, at the 2018 Copenhagen Fashion Summit, the Circular Fibres Initiative
entered its second phase: Make Fashion Circular. To thrive, and not just survive, the
fashion industry needs to radically redesign its operating model. By transitioning to a
circular system, where we keep safe materials in use, the industry can unlock an

enormous economic opportunity.

To really Make Fashion Circular, businesses, governments, innovators, and citizens need
to join forces. Make Fashion Circular brings together industry leaders including mcam:x_
Gap Inc., H&M Group, HSBC, PVH and Stella McCartney as Core Partners. Make Fashion
Circular has been made possible by C&A Foundation, MAVA Foundation and players of

People's Postcode Lottery.
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Kowtow
Company history

Kowtow is a New Zealand owned and operated fashion label and was founded in 2007 by
Gosia Piatek, the brand was created to make positive change in the fashion industry, and
only use renewable and sustainable fibres and ethical manufacturing. Piatek doesn’t come
from a business or fashion background but one day decided after leaving her job that she
wanted to create something that can do good in the world. Kowtow started off only selling t-
shirts, then moved on to more garments and now sell everything from housewares to

underwear.

Nature and place in design the industry

Kowtow has a very special place in the fashion industry as they are incredibly sustainable
and ethically focussed. Kowtow is a very transparent company, they share a lot of
information about the fabrics they use and where they come from, how ethical they are and
many other things on their website. They choose to create collections that are utilitarian,
minimal and carry an understated sense of femininity. The kowtow style is very simple and
minimalistic focusing more on beautiful colours accompanied by lovely well thought out
silhouettes. All of Kowtows garments are produced in India in only 5 factories as Piatek
says that these are the only factories she trusts to pay a fair wage and paid breaks etc.
Kowtow’s team in New Zealand challenge Piatek to keep the brand’s ethical standards high.
Kowtow’s buttons are all made from recycled hemp. Their parcels are also sent out in
recycled card packages. Kowtow hasn’t yet found a source of sustainable, ethically
produced zips, so Kowtow clothing doesn’t use them. They come up with inventive design

solutions to replace the zip.

- piece | wrote for a different paper
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Maggie Marilyn

Maggie Marilyn are a brand that focus greatly on ethigal and sustflinable practices and are
incredibly aware of the necessity of a move towar@s circular fashlo'n, They have recently released
their sustainability strategy for 2020 and have outlined how they will change the way the do thinks
in order to align with the united nations sustainability development goals.

Below is a piece from their website outlining their vision statement and objective targets;

“Vision Statement : .,‘

To turn the fashion industry around to become circular, transparent, accountable, and empowering.
We will leave the world a better p{ace than we found it.

Objectives and Targets 5

Outlined below are the commitments we are making as a business to achieving our vision. We have
split them into the following three categories: People, Planet, and Prosperity.”

I believe Maggie Marilyn is a brand with the right idea. When reading through their sustainable

strategy it was very clear that they were not just talking about this change but they know how they
are going to make these changes.

Relating to circular fashion they have multiple objectives to help them as a brand move more
towards becoming circular, Firstly they plan to use at least 30% reused natural fibre in each
collection. They also plan to use “10% of total material meterage used in our ready to wear
collections to be from repurposed materials.

10% of total material meterage used in our ready to wear collections to be from repurposed older
MM garments. (20% of total collections from repurposed material).”

Below is a screenshot of the overall changes they plan to make;

Objective 2020 Torget s People
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